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WHAT DO YOU GET FOR
A TWO CENT STAMP?

We believe our readers will be
interested in the text of an address
rnade by '-lr. Norton J. A. McDonald,
Classified Advertising "anagfi'- or
tile Oakland Tribune, before the
Classified Advertising Managers As-
sociation of the Pacific Coast, at
£an Diego, Cal. We quote below:

"What co you get for a two cent
starap?

"Transportation within the city
limits, of course; a sale, or a
collected bill, possibly, but that
need not be all.

"Before opening, every letter
is turned face down. What about
the back? Why not a poster stamp
on tiie bill, or the letterhead, or
the proof of publication?

"What is a poster stamp? Per-
haps, you call it a sticker. In-
deed, many of them are, but they
nay be more. It should be a bill
board in miniature. It is placed
before an audience which has some
other concern with the letter, and
yet care should be taken to see
that there is a relationship between
the message on the poster stamp,
and the basic subject of the letter.

"for a numberof years, the OAK-
LAND TRIBUNE has employed stickers,
which we have dignified by the name
of poster stamps, and which we have
sought to make for such purposes
as the heralding of an approaching
advertising campaign; the exploit-
ationof new classifications; changes
in rate, and to bring to the ad-
vertiser's attention the fact that
through our own columns, and other-
wise, we are "advertising his ad-
vertising" .

"In a spirit of economy which
iisay not always have been wise, we
iiave confined our efforts to one
and two color effects, and to in-
expensive art work. Perhaps, it
would have been a true saving to
have been more liberal in produc-
tion costs.

"We have used these stamps not
only to seal correspondence, and
as "tip-ons" on letters,bills, and
proofs, but likewise attached to
all outgoing cash receipts, and to
layouts of proposed advertising.

"Serious limitations are put
upon both copy and illustration.
The first must be dramatically brief;
the second, simple and vivid. Be-
cause a picture tells a story, not
only "as well as 10,000 words", but
lik;ewise,more swiftly, 1t is espe-
cially desirable to make the pic-
torial treatment dominant, if not
exclusive.

"Obviously, pictures must be
simple, as well as convenient mes-
sages. Unless one is prepared to
define workat considerable expense,
bold effects on a black,or a tinted
background, will be the most ef-
fective.

"Real Estate: We have promoted
a campaign to invest in Eastbay real
estate, before the completion of
the Transbay Bridge project, through

, the medium of such a staiiip printed
\ in black on an acquarnarine base --
I- a silhouette of one span of the
-Abridge, and the slogan "BUY BEFORE
THE BRIDGE IS FINISHED". This,
however, is rather a long statement
for the face of a poster stairp.

A similar campaign in a former
year employed the slogan "GROW WITH
OAKL/iNL". The poster stamp was a
golden acorn bearing this legpnd in
black.

"To supplement the yearly pre-
vacation used car sale, ne have gone
into a series of stamps snowing
thumb-nail sketches of national
parks and other interesting places
within a day's drive of Oakland.
Each stamp before the legend "_ .
HILEt, BY YOUh GOOD UtED CAR".

"Our annual WHITE ELEPHANT cam-
paign, being a general summer clear-
ance sale, readily lends itself to
pictorial treatment In black and
white although the slogan "A WHITE
ELEPHttNT It, A VALUABLE BEbT OWNED
BY THE WhONU MAN", is too long, and
we have been forced to substitute
briefer statements for this particu-
lar type of publicity.

"To develop city-wide interest
in a special feature, or particular
campaign undertaken by the paper,
it is possible to launch poster
stamp contests in the art depart-
mentsof the public schools. Teach-
ers interested in commercial art
mill gladly cooperate. There will

be no expense to the paper, beyond
the cost of buying the designs se-
lected. Hundreds of others will
insure the attention of thousands
of citizens, and the entrants may
bedisplayed in the newspaper lobby,
or a downtown vacant store, to the
further advantage of the paper.

f Cont. on Pate ,1 Col . 31

NEWSBOYS USE FOSTER S T A M P S

A S G R E E T I N G C A R D S
(AND COLLECTION REMINDERS?)

Mr. Glenn r Liebner, The Cen-
tral L i t h o g r a p h Co. , Cleve land ,
Ohio, sends us the two newsboy
stamps i l l u s t r a t e d here. Wonder
why somebody hadn't thoughtof this
adaptation of the poster starr.p long
before this. Write us for these
stamps. 10* per set.
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INTERNATIONAL POSTER STAMP PAGE
Theposter stamps Lllustrateii abovphave been

sent to us through ttie courtefiy of several Eu-
ropean collectors. We cannot einpha&lze too
strongly the urgent need for closer cooperation
between American and European potter stamp col-
lectors.

Suffice It to say here that a friendly and
cooperative attitude on your part towards Eu-
ropean collectors will re pay you nu,ny tinea over
afj i ln. We laL^ht sfcy nl io In passing that for
evfry poster starcn *e have srnt overaeaa, twenty

nen ones have come back to us! Of c o u r s e ,
that ' s only natural, nhen you consider the fact
that poster stamps are u&ed in Europe cany times
more than In the C. £. A.

If you don' t correspond with anyone else In
Europe be sure to get in touch vith Mr. Paul
Lebrecht, Ni t t l Plrtthelmerstrasse 20, Nuremburg-
y, Cerrnany. tjetid him as many stamps as you can
spare and yoU'l l reap a rich harvest in return.

If you car, read write for the cata-

log of/ Mp, LudwEg HiLTimel, AllepheLllfenhof 9t

Innsbruck, Austria. You'll find it extremely
interesting. Also get in touch with Judge P-F.
DehfliTipacher, Boyftl Hungarian Court of Patents,
Budapest £111, Ezentlralyultca S&, Hungary.

Carl H, B e c f c e n of Minneapolis, Minn, ha a
Just sent us his newest (second edition} Stan-
dard Air Transport Label C a t a l o g . If you're
saving air transport poster stamps, you will
find this eighty page bock Invaluable- Price:
Si per copy.
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SO SWIFT AND TREMEN-
DOUS WAS THE RESPONSE
TO THE SINCLAIR AN-
NOUNCEMENT THAT THE
COMPANY HAD TO PLACE
A RUSH O R D E R FOR
I,OOO,OOO MORE STAMP
ALBUMS AND 4-S,OOO,OOO
D I N O S A U R S T A M P S

1,000,000 CALLERS AT SINCLAIR

SERVICE STATIONS IN 48 HOURS

RESULT OF SINGLE BROADCAST OFFER

OF PREHISTORIC ANIMAL STAMP ALBUM

FOR EIGHT years the "Sinclair
Minstrels" have been on the

air over the NBC Blue Network on
Thursday nights, furnishing de-
lightful programs that have won
a firm place in the hearts of the
nation's radio audience. To have
held an audience that long is proof
enough of popularity.

But sometimes even the most
successful runs come to a close—
a close indicated by diminishing
audiences. It is important to test
one's audience for staying powers,
especially after eight years of con-
tinuous performances. That is
what the Sinclair Refining Com-
pany did. And what a jolt they re-
ceived !

For some time—meaning years
—Sinclair has featured in news-
paper and magazine advertising
the fact that the deposits yielding
the crude oils that the company
uses date back to the days of the
dinosaurs that were supposed to

range this continent. At one time
they used avast quantity of rubber
balloons, that when inflated took
on the form of one of these pre-
historic monsters, and they be-
came immensely popular.

Holding to the kinship between
these aborigines and modern gaso-
line, the Sinclair company decided
to test both the general interest in
this advertising tie-up and in the
minstrel programs after their
eight-year run. Accordingly they
prepared a most attractive stamp
album with places for and descrip-
tions of 24 of these prehistoric
monsters, together with the
stamps, beautifully done in colors,
illustrating each one, and decided
to offer them over the radio—and
iimit that offer to a single an-
nouncement—as rigid a test as
could be imagined.

November 14, 1935, was the
date selected, and during the pro-
gram it was stated that one of

these stamp albums would be given
to every child who would go to a
Sinclair Station accompanied by
an adult, and that each week there-
after the local dealers would give
out the stamps as long as the sup-
ply lasted, provided also that there
was an accompanying adult. It was
emphasized there was nothing to
buy—just go to the station and
ask for first the album and then
the stamps, an adult being along.

Faith in the interest, particu-
larly of the youngsters, in these
dinosaurs, led to providing 1,000,-
000 of the stamp albums and the
necessary number of the stamps,
and the initial distribution of the
albums among all of the Sinclair
stations, so that each one would
have what was estimated to be
enough to supply whatever de-
mand that single broadcast offer
might create. It was not considered
possible that the million albums
might not be enough. Then came
the radio announcement—and the
deluge!

Before 48 hours had elapsed
1,000,000 children had called at
Sinclair Service Stations and 1,-
000,000 adults had accompanied
them, and the entire 1,000,000 al-
bums was exhausted.

The demand for the albums con-
tinued far beyond those 48 hours.
Thousands of children with their
accompanying adults were turned
away. Telegrams and telephone
calls poured into various Sinclair
branch offices, all making the
same demand, "We want and need
more stamp albums."

The Sinclair company went into
action immediately. Rush orders
were placed for 2,000,000 addition-
al albums, and 48,000,000 more
stamps are practically off the
presses, such is the anticipated
demand for pictures and albums.

In all the records of radio broad-
casting there is nothing that
equals this delivery of far over a
million listeners to a single broad-
cast with as many children, troop-
ing to places of sale of the spon-
sor's products.

In all radio broadcasting there
is nothing equal to the weekly
visits of those million children,
with adults, coming back for more
stamps.

It is also an outstanding tribute
to the power of relatively inexpen-
sive gifts.

P R E M I U M P R A C T I C E J A N U A R Y 1936
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C O L O R F U L T E X A S C E N -
TENNIAL S T A M P S ISSUED

The Texas Centennial of 1956,
to be held in Dallas, promises to
be a mighty interesting affair
at least that's the impression we
got f rom the splendid series of
twelve poster stamps we received.
This series very definitely belongs
in your collection. Send us 10* in
stamps or coins for single sheet -
or $1.00 for 12 sheets.

t TE»S CWTEMUAL
ItAUAS * 193*

THIN*
TALK
WHITE

nut CCMTfNMIAL
DALLAS-1936

D E S E R T S T A M P S

Very interesting indeed is the
series of "Desert Stanps" received
from the Arrowhead Studios of Phoe-
nix, Arizona. This series of nine
stanps is printed in blue ink on
gu'.imed copper, and depicts desert
life, in cartoon fash ion . Order
the.T from us at 10* per sheet (nine
stanns)- or fl.OO per dozen sheets.

r'

Please send ne tne following poster stamps!

sets HEWbBOY STAflPfa & 10* per set

sets DESEET bTAHPS <8 10* per set
SI.00 per doz. sets

HARD OF HEARING STAMPS 3 1* each

AIR TRANSPORT LABEL CATALOGS & $1.00 ea.

sets OAKLAND TKI8UHE STAMPS & 10* per set

_sets TEXAt> CENTENNIAL STAMPS <S 10* per set
$1.00 per doz. sets

Please accept appllcationfor -embership in the National Poster t'tanp Societyfor one year ($2.00)

I enclose Q check G cash D raoney order Q stamps for $

Same . _^

L
Address.

City State
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L E T T E R S C O L U M N
In the postscript of a recent

letter Mr . J .W. Etoutzenberg, Clay-
ton Station, Clayton, Mo., writes
as follows:

" ... I canfurnish these official
seals of tne American bociety for
the Hard of Hearing at 1* each.any
quantity the proceeds go to the
Society this is the sane price
as sold by the Society."

Ml.ViEKCE

NATIONAL
HEARING

WEEK
On. 20-26, '3S

fur Ih.-

., .1 ., il.

Joe W. Shannon, 3532- 38th Ave.
S., Minneapo l i s , Minn, writes as
follows:

Gentlemen:
"Your latest issue of the Poster

Stamp Bulletin invites comments
from members. My thoughts on the
subjects include the feeling that
the bulletin does not come out often
enough. The first issue started me
on the hobby of collecting. I fol-
| lowed up all available leads mention-
ed therein and also all those listed
in the second issue. I'm hungry
for further sources of supply and
thus hope that issue No. 3 will not
be too long in coming forth. The
new larger size is attractive.

"I agree with Mr. Etoutzenberg
that it would be worth while to
open the columns for advertisements
for poster stamps. I have accumu-
lated a surplus of duplicate designs
and would be glad to sell them at
nominal sums to other collectors.
I have tried some advertising in
the want ad sections of stamp mag-
azines, but to advertise in a paper
devoted solely to poster stamps
would offer me an ideal advertising
medium. Let me know, if you decide
to sell space.

The POSTER STAMP BULLETIN thanHs
Mr. Shannon and others who wrote
in expressing their desire to have
advertising in the BULLETIN. Our
reply is found in the letter below,
which was sent out to a selected
list of prospective advertisers.

"It has been decided that tile
POSTER STAMP BULLETIN will carry
paid advertising beginning with the
February, 1936 issue. This decision
vras made only after reader opinion
pointed to the advisability of ac-
cepting such advertising.

"The cost for advertisements per
issue will be as follows:

1/gcolumn gjn wide x4±" deep- $5.00
1 column Si" widex Si1' deep- 8.00
S columns 5" widexaj" deep- 15.00
1 page (3 columns)

7j" widex 9̂ " deep- £1.00."

No advertisement can be accepted
for less than 1/2 column. Cash and
copy must accompany all orders.

Copy for the next issue must be
in our hands no later than April 1st.

Advertising revenue obtained will
be spent In improving the Bulletin

in providing even better fea-
tures for our readers.

FOLLOW THE

B A N D
N B C HUE NETWORK

MONDAY NIGHTS

•tM . T -MlM I t.

*,•'

lientlciuien:
"Permit me to thank you for send-

ing a copy of your very interesting
Poster Stamp Bulletin, and also for
mentioning my name as an interested
collector.

"I have received many letters as
a result thereof, and in order to
avoid useless future correspondences
wouldyou be kind enough to announce
that I ara interested in aviation
and aero-stickers issued before 1911
only. I have some 150 different
stickers of this pioneering period

probably the outstanding col-
lection of this m a t e r i a l in the
world.

"You may also announce that I
will be pleased to send a sheet of
1934 American Air Mail Society con-
vention stickers gratis to any per-
sons enclosing a stamped self-ad-
dressed envelope. I personally de-
signed this sticker which is, In-
cidentally, the first issued by the
society and the first parody on the
(in) famous Farley souvenir sheets.
Specimen sheets are enclosed with
my compliments.

"I would also be pleased to give
a set of five or six different
Century of Progress stickers free
to any of your readers sending a
stamped, self-addressed envelope."

He areiutte sure that ourreaaers
at 11 u Ish to avail themselves of
the kind o f f e r s made, by Hr. Samuel
Say, 1F>39 S. Kolln Aue.,

ICont. from Page i Col. 3)
"To sura up: The Poster Etanp

adds nothing to mailing costs be-
yond its own printing. It brings
an Important fact to the attention
of all who have correspondence with
the p a p e r . It tends to mollify
the d i s g r u n t l e d adver t i ser when
the reply to his complaint shows
what we do to make his advertising
more valuable. It takes the curse
off the monthly statement by show-
ing that the buyer obtains some-
thing more than white space from
the pub l i she r . It stimulates the
interest of the entire staff. It
turns the necessary expense of rou-
tine correspondence intoan Invest-
ment in advertising, and that is
the answer to "WHAT DO YOU GET FOR
A TWO-CEHT STAMP"?

Oar renders aau secure copies
of the pouter stamps to uhlcli Xr.
NCDonald refers tn his address.
Send I Of f o r set.

A NEW S E R V I CE FOR

B U L L E T I N R E A D E R S
In order that BULLETIN readers

De spared the trouble of writing to
five or ten different poster stamp
Sources in order to secure the dif-
ferent poster stamps we mention,
we have stocked enough of each to
be able to supplyyour requirements.
Simply fill out the order form be-
low and enclose your remittance.
Understand, please, that you may
write direct to the producer if you
choose. Our service Is designed
to assist you only if you wish to
take advantage of it,

NEW STATE OF

C O N N E C T I C U T STAMPS
The letter below, which comes to

us from the Case, Lockwood and Braln-
ard Company, 85 Trumbull St., Hart-
ford, Conn., should indeed interest
all poster stamp collectors. Mr.
Gable will gladly take care of your
requests.

Gentlemen:
The newly formed State of Con-

necticut Publici ty Commiss ion la
producing as one of its advertising
media a series of two-color poster
stamps depicting interesting views
and historical spots in Connecticut.
The sketches have been made by one
of the foremost artists in this
country and all who have seen them
agree that they are extremely well
done.

It has been brought to our at-
tention that your Society is inter-
ested in editions of stamps like
these and we are wondering if there
is a special size and number per
sheet necessary to Qualify.

The s tamps as we con t empla t e
them now are 1-3/4" x 2-1/4" deep
and will come £5 to a sheet, five
rows across and five down, and will
sell at It each or 25# per sheet.

BCG/J

Very truly yours,

Bert C. Gable, Jr,
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"MO New Gummed Paper Suifleitlant",—«
b-I-Pagt, profusely MluRlrated! boot khh •

nr of irN.i1, fur urnfll jnd JK
u • n.: nq labels, atlefceri. &ei.li. mnd

poiTer

Simple Porlfolla of Gummctl
Pipers"—(hawing slmplei of awry fo

and rotor oi gummed pip«r.

"Story of the Poiler Stamp —in illui-
ii iii i booklet inn. MI(| many dlllerenl potter

ps «ilh drlaiipfl fipUnHiiaflt nf their
in • . l i . i i - i • -lum' - I N I ? '• ••

THE job hat* been OK'd.
I lot wheels J H - I delivered and the job goes on

the | H ' < ". It >nuy In u small hand-fed proas or a
big automatic1 . In any < • . ! • . • . M i - clients wilt l ie
jlat. They M i l l be uniform in color, finish itnd
gluing from Ihe first sheet lu the last . The
printer or lithographer is . i - . -nr . -d of top i m i . l i
• • j n - i - i l and quality reproduction throughout.

You need more l i m n mechanical equipment to
develop a successful printing business. Success
in printing is haacd largely upon taking advant-
age of all the experience of other successful con-
cerns. Leading printers and advertising men
everywhere have slandurdized un Mid-States
Riiilly flat Gummed Papers because Mid-Slutes
i i l l ' i T - a wide range of colors, finishes and glues.
(3) Mid-Slates Realty Flat dimmed Papers,
manufactured by a melhod developed and used
exclusively by Mid-Slules, lie flat mi the prexx.

ICft it COMICS 10 printing on gummed paper,
there's nothing to equal MID-STATES Really Flat Summed Papers

flTlD-STflTES
GUflimED PflPER CO.
2433 S O U T H Df i fY lEn O V E H U E

G H I C A G O

Altflch Ihii coupon to »our Mterheid

MM-Sl llll-t < . I L N . h , , ! II I' I . M . 4.0.

21.13 S. llunwn t*^., Clliic-uifii

Please sen<l us without oblination:

Q "110 New Gummed ffljier SugReations
[J "Mid-Stotes Sample ]*ortfolio"
2 "Stury uf the l'<ister Stomp"

My

Title


